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We bring Calgarians together to celebrate our distinctive 
cultures, spark discovery and excitement, and ignite 

conversations that advance the future of our city.
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MOST LIVABLE CITY IN CANADA IN 2022

MOST LIVABLE CITY IN THE WORLD

Ranked

Today’s calgary

HEAD OFFICES 

Calgary has the highest concentration of head 
offices per capita in Canada. We are creating 
an increasingly diversified economy.

DOWNTOWN 

In the last 5 years our downtown population 
has increased by 21 per cent.

Since 2013, the Economist Intelligence Unit has 
ranked Calgary in the Top 10 Most Liveable 
Cities in the world 9 times.

POPULATION 

In spring 2023, Calgary’s population was 1,389,200, 
an increase of 3.0% from 2022 — a record annual 
surge.

GDP 

We had the highest GDP per capita of 
major Canadian cities in 2021. In 2023, the 
Calgary regional economy’s real GDP growth rate 
was 2.6%. Slightly ahead of the world economy 
(2.8%) but outstripping Alberta (2.5%), Canada 
(0.8%) and the U.S. (1.3%).

DIVERSITY 

Calgary is the third most diverse major city in 
Canada with more than 120 languages spoken  
in the city.



ADVERTISING INQUIRIES:  (403) 240-9055 advertising@redpointmedia.ca PRODUCTION SPECS: avenuecalgary.com/advertise

RESTAURANTS
& FOOD 

HOMES
& NEIGHBOURHOODS 

our pillars 

+80% of readers will visit an Avenue 
recommended restaurant 85%    of our audience visits the mountains at 

least once a month

74%  of Calgarians feel this city is a great 
place to make a life97%    of readers are willing to pay more for a 

locally made product73%   of those surveyed enjoy reading 
Avenue for homes and real estate 
content 

+85%    of our audience plan to visit a local 
attraction at least twice in the next 
six months

ARTS
& CULTURE 

SHOPPING
& STYLE 

MOUNTAINS
& ADVENTURE 

PEOPLE
& CITY LIFE 
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our audienceOur 
Audience

The Avenue audience is active and engaged in the community. They have a deep interest in 
the city and all that it has to offer, and they have the means and the motive to participate. 
Our audience is loyal to Avenue, and Avenue knows Calgary. We follow the trends and engage 
with the changemakers. But who are they? 

o u r r e a d e r s
AGE**

GENDER**

over 70%
Own property worth  
more than $500,000.*

90%
Have a post-secondary  

education.*

75%
Of readers have an annual  
income of over $100,000.*

SOURCES:  *2023 READERSHIP SURVEY **2023 GOOGLE ANALYTICS

15.25%18-24

29.59%25-34

35-44

45-54

55-64

65+

22.49%

16.40%

10.11%

6.15%

MALE 46.9% FEMALE 53.1%

72%
Married or in a  

domestic partnership.*

82.3%
Home owners.*

97.7% OF READERS AGREE,  OR STRONGLY 
AGREE, THAT AVENUE IS A TRUSTED SOURCE FOR 
INFORMATION ABOUT NEW STORES, RESTAURANTS 
AND THINGS TO DO IN THE CITY

OUR READERS ARE HIGHLY ENGAGED!
PERCENTAGE OF READERS WHO READ AVENUE 
MORE THAN ONCE A WEEK:
• 19.2% IN PRINT • 38% AVENUECALGARY.COM
• 47.1% NEWSLETTERS • 30% SOCIAL MEDIA

98% OF READERS SURVEYED AGREE, OR 
STRONGLY AGREE, THAT AVENUE INFORMS THEM 
ABOUT THINGS THEY WOULDN’T OTHERWISE 
KNOW ABOUT*

94% OF READERS REPORT  THAT AVENUE IS 
THEIR PRIMARY SOURCE OF INFORMATION FOR 
RECOMMENDATIONS ABOUT LIFE IN CALGARY
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our platforms
With the consumer firmly in control of their 

media experience, it is more important than ever 
that publishers deliver content everywhere it will 

be consumed. You share your message to audiences 
across many platforms. At Avenue, we have built 
powerful inroads across our digital properties, 

social platforms, through our signature 
and bespoke events and our 
high-quality print products.
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1x rate ($) 3x rate ($) 6x rate ($)

Inside Front Cover DPS 10,950 9,860 8,900

Inside Front Cover 6,850 6,160 5,560

Double Page Spread (DPS) 10,400 9,360 8,450

Outside Back Cover 7,670 6,900 6,230

Inside Back Cover 6,025 5,675 5,120

Full Page 5,480 4,930 4,450

1/2 DPS 6,760 6,095 5,500

2/3 Page 4,380 3,940 3,560

1/2 Page 3,560 3,210 2,900

1/3 Page 2,470 2,225 2,005

1/6 Page 1,370 1,235 1,110

Issue Advertising Deadline Ad Material Deadline

January/February November 23, 2023 November 30, 2023

March/April January 22 January 29

May/June March 19 March 26

July/August May 23 May 30

September/October July 25 July 30

November/December September 26 October 3

print

r at e s

2024 d e a d l i n e s

45,000

41,500

2,700

800

Keystand

Copies per issue

Globe & Mail

Subscribers

*Source: Magazines Canada

193,500*

Readership
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digital

+800,000 PAGE VIEWS*

AVERAGE SESSION: 1:02 
173,000+ NEW USERS

+9.6M PAGE VIEWS 
AVERAGE SESSION: 1:02  
+2.3M USERS

IN A MONTH TOP CATEGORIES IN A YEAR DEVICE CATEGORY TOP CHANNELS

D I S P L AY  R U N - O F-S I T E  A D S
• Static, rich media & expandable available.**

•  One of the following sizes: 300x250, 728x90, 
or 320x50.

• Includes targeting to specific sections.

$20 CPM

D I S P L AY  R U N - O F-S I T E  A D
P R E M I U M  P L AC E M E N T
•  One of the following sizes: 300x600, 970x180 

or 320x270.

• Includes targeting to specific sections.

$28 CPM

D I S P L AY  S E C T I O N  TA K E OV E R
•  Includes homepage. 100% share-of-voice 

(SOV) of ad spots on page.

$55 CPM

* Please ask your account executive for volume discounts on campaigns 
of $5,000 or greater, deadlines & distribution subject to change.

**Rich media & expandable add 5%

Creative supplied with URL is due 3 business days prior to 
scheduled start date. If creative support is required, content is 
due 7 business days prior to scheduled start date. 

d i s p l ay a d s
O U TST R E A M  V I D E O 
•  Formats: Regular, Leave Behind Banner, Footer 

Banner, Vertical Video and Carousel.

$30 CPM

N AT I V E  A D
•  Run through Outstream Video. Can be static 

or video placement.

$20 CPM

Creative supplied with URL is due 3 business days prior to sched-
uled start date. Creative support deadline is project dependent.

v i d e o
AV E N U E .CO M  CO N T E STS
•  Includes: lead-qualifying question and 

real-time opt-ins provided to client. 50,000 
run-of-site (ROS) impressions, inclusion in 2 
newsletters, 2 organic Facebook posts and 1 
paid Facebook ad.

$1,950

Creative supplied with URL is due 5 business days prior to 
scheduled start date. If creative support is required, content is 
due 12 business days prior to scheduled start date.

S P O N SO R E D  B R AC K E TS 
•  Campaign length: 2 weeks. Includes: co-brand-

ed traffic driver big box, display ad page 
takeover, logo presence and opt-ins.

$1,250

 Creative supplied with URL is due 5 business days prior to 
scheduled start date. If creative support is required, content is 
due 7 business days prior to scheduled start date.

c o n t e s t s

SHOPPING

FOOD & 
DINING 

LIFESTYLE & 
HOBBIES

TABLET
3.7%

DIRECT USERS 19.3%

SOCIAL 16.6%

REFERRAL 1.3%

OTHER 0.24%

DESKTOP
26.2%

MOBILE 
70%

ORGANIC SEARCH 62.5%

 
W I D G E TS  A N D  TO O L S
•  We create branded widgets and tools both for our own 

content and for yours. that draw high engagement from 
our digital readers. Talk to us today about opportunities 
such as the Patio Finder and Sunshine Village’s ski-report 
widget.

2023
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ONLINE BALLOTS
Avenue’s ballots receive high engagement from our readers, 
who love to share their insights into the best of life in Calgary. 
In its first year, our Best Restaurants ballot had engagement
from more than 13,000 readers. Our Best Weddings Services 
ballot, which is a far more niche subject, received more than 
14,000 nominations and votes from more than 8,000 readers. 
In 2023, we added our Best of the Mountains ballot for reader 
feedback on the best mountain destinations and activities.

Each Online Ballot has a nomination period during which read-
ers nominate businesses to be part of the program. Once the 
nomination period closes, our editors fact check the nomina-
tions to ensure that each nominee is in the correct category 
and tabulate the nominations. The companies with the highest 
number of nominations go on to the voting phase, during 
which readers select from among the finalists to choose the 
winners and runners up in each category.

To increase exposure for clients who are featured in each of 
the Online Ballots and help encourage votes for the business-
es, we’ve developed several advertising opportunities that run 
adjacent to these engaging, audience-driven programs. 
Group Category ad positions place your branding at the top of 
the category page (for example, Best Accommodations or Best 
Restaurant by Food Type). 
Subcategory ad positions place your branding at the top of the 
sub category (for example, Best Hotels in Banff or Best Brunch). 
Enhanced Listings allow you to provide more information 
about your company as well as a photo in the nomination or 
voting listings. Ask us for more information about packages and 
pricing.

Best Weddings 
Nomination round: April 29-May 13
Sales: May 15 to June 5 (one day to export and organize data)
Voting round: June 5-30
Launch results (online and/or print): Dec. 27, 2024 (online) and 
Jan. 2025 (print)

Best Restaurants
Sale for Nomination Round: July 1 - 14, 2024
Nomination/fact-checking round: July 15 to August 2, 2024
Shortlist finalists and send to sales: August 2, 2024
Sales: Aug. 3 to 28, 2024
Voting round: September 2 to 22, 2024
Launch results (online and/or print): Feb/March 2025

Best of the Mountains
Nominations: September 16-30
Voting: October 21-November 4
Results appear online in December 2024 and are used in print 
editorial throughout the following year

403-240-9055  |  advertising@AvenueCalgary.com

Best Restaurant Ballot Ad Placement
Nomination Period launches July 4

Voting begins August 22

Group Category Ad 
(4:1) 

970px x 250px

Subcategory Ad 
(8:1)

728px x 90px

Enhanced Listing
Image size: 800px x 

450px

Group Category Ad Subcategory Ad Enhanced Listing
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newsletters

w e e k ly n e w s l e t t e r s

s p e c i a lt y n e w s l e t t e r s

TUESDAY WEDNESDAY
FOOD & DRINK
Subscribers: 18,544
Avg. Open Rate: 51%

$275 OR 4 WEEKS FOR $1,000

HOMES & REAL ESTATE
Subscribers: 9,542
Avg. Open Rate: 45%

$195 OR 4 WEEKS FOR $700

NEWSLET TER 
TAKEOVER

SHOWCASE  
LISTING

INSIDER  
E-BLAST

$1,600
Available with Food & Drink  
or Weekender newsletters. 
Includes 2 leaderboards 
and 6 big boxes

$400 

New Home & Condo Showcase 

$1,000 
100% share of voice (SOV)

Creative supplied with URL is due 3 business days prior to scheduled newsletter date.  
If creative support is required, content is due 7 business days prior to scheduled newsletter date. 

Big boxes and leaderboards are 
available in the newsletters  
unless otherwise specified. 

Creative supplied with URL is due 3 business days prior to scheduled newsletter date. If creative support 
is required, content is due 5 business days prior to scheduled newsletter date. 

THURSDAY FRIDAY
WEEKENDER
Subscribers: 14,854 
Avg. Open Rate: 46%

$275 OR FOUR WEEKS FOR $1,000

FRIDAY
WEEKENDER
Subscribers: 14,854 
Avg. Open Rate: 46%

$275 OR FOUR WEEKS FOR $1,000

Leaderboard 728x90px

Ask your Account Executive for our detailed spec sheet.

Big box 300x250px Big box 300x250px



ADVERTISING INQUIRIES:  (403) 240-9055 advertising@redpointmedia.ca PRODUCTION SPECS: avenuecalgary.com/advertise

social media

i n s ta g r a m

fac e b o o k

INSTAGRAM POST $600

INSTAGRAM STORY $450

ADD CONTEST $450

Cost of post + contest administration

FACEBOOK POST $500

Creative supplied with URL is due 3 business days prior to scheduled 
newsletter date. If creative support is required, content is due 4 
business days prior to scheduled start date. 

Creative supplied with URL is due 3 business days prior to scheduled 
start date. If creative support is required, content is due 7 business days 
prior to scheduled start date. 

Creative supplied with URL is due 3 business days prior to scheduled 
start date. If creative support is required, content is due 4 business days 
prior to scheduled start date. 

24K FOLLOWERS

62 .8K FOLLOWERS
f o l l ow e r s

GENDER

25-34  29%
35-44  38%
45-54  18%

18-24  1%
25-34 18.9%
35-44 36.6%
45-52 24.1%
55-54 12.4
65+ 7%

AGE

MALE 24%

FEMALE 61%

PREFER NOT TO SAY

MALE 25%

FEMALE 75%

 15%
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engagement impact awareness

TARGETED SECTION 
TAKEOVER (IMPRESSIONS) 20,000 15,000  10,000

BIG BOX ADS IN NEWSLETTER 4 3 2

PRINT AD Full page Full page Half page

AVENUE CALGARY CONTEST 
OR CUSTOM POLL X X

FEATURED PARTNER PACKAGE 
WITH SECTION BOOST X

INSIDER EBLAST X

bundles
We have created month-long, objective-specific ad bundles to provide opportunities for marketers to 
buy across our most popular platforms with a single insertion. Choose one of three curated packages,  
or customize your media solution based on your unique objectives.

Calgary: 403-240-9055 | advertising@AvenueCalgary.com REV_MAR23/22AvenueCALGARY.com

H O M E  CO N T E N T  P E R F O R M S
Avenue stories on homes, decor, neighbourhoods and real estate make up some of the most popular content across Avenue’s print and 
digital channels. Popular Features include Decor feature, Best Neighbourhood Gems, Home & Garden, Real Estate Report, Home 
Decor, Real Estate newsletter, home/design features.

U P CO M I N G  H O M E S  &  R E A L  E STAT E  S P E C I A L  F E AT U R E S
August: Best Neighbourhoods, Recreational Property Special Advertising Section 
September: Real Estate Report, New Homes & Communities Special Advertising Section 
October: Home Decor Focus issue

CONNECT WITH

HOME
This content gets noticed! 

Best Neighbourhoods is a high-
traffic content area year-round. 
2020 Best Neighbourhoods had 

43,000+ unique page views in  
the first month.

Targeted section takeover 
Home & Real Estate

Avenue Calgary Contest or 
custom poll

Insider eBlast

AWARENESS 
$3,614

10,000

2Big Box Ads in Home & Real 
Estate newsletter

Featured Partner Package 
with section boost

AT  T H E  C E N T E R  O F  CA LG A RY  L I F E
 Whether it is buying, selling, remodeling or redecorating, home is most definitely
 where the heart is among Avenue readers.
 • 96% of Avenue readers love to read decor stories featuring beautiful homes with lots of photos
 • 66% say a great neighbourhood is the single most important criteria in buying a home
 • 65% of readers are planning a home improvement project this year
 • 73% plan to renovate more than one room this year

50% of readers 
surveyed said they 
planned to move 

in 2021

IMPACT 
$7,479

15,000

3

ENGAGEMENT 
$10,380

20,000

4

Our engaged, active 
audience is ready to 
receive your message. 
Our one-month ad 
packages enable  
you to easily align  
your brand with this 
popular content and 
achieve your  
marketing objectives. 

H O M E  PAC K AG E  R AT E S

Print ad Full page Full page Half page

*Bespoke event in your space 
optional add-on for $2,500   
**Timing dependent on inventory

ENGAGEMENT $10,580
•  20,000 impressions in a targeted section 

takeover on AvenueCalgary.com
•  Four big box ads in newsletter 
• Full page print ad
• Two-week AvenueCalgary.com contest or 

custom poll   
• Feature partner package with section boost
• Insider Eblast

IMPACT  $7,650
•  15,000 impressions in a targeted section 

takeover on AvenueCalgary.com
•  Three big box ads in newsletter  
• Full page print ad
• Two-week AvenueCalgary.com contest or 

custom poll

AWARENESS $3,7 70
•  10,000 impressions in a targeted section 

takeover on AvenueCalgary.com
•  Two big box ads in newsletter  
• Half page print ad
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AVENUE EVENTS

2024 SIGNATURE EVENTS

Best Restaurants 
Chef Celebration and 
Tasting Experience — 
March
Whether you are 
seeking to connect 
with the city’s top 
restaurateurs and 
chefs at our intimate 
Chef’s Celebration 
or to engage with 
Avenue’s dining-    
savvy readers as they 
sample delights from 
approximately 20 of 
our Best Restaurant 
winners, sponsorship 
of our Best Restaurants program provides prominent brand 
exposure within an exclusive setting.

Future of the City Festival — May
Our first Future of the City Festival brought Calgarians to-
gether for thought-provoking presentations and discussions, 
behind-the-scenes tours, and talks with Calgarians
working hard today to create an amazing city for tomorrow. 
Sponsors have the opportunity to create bespoke activations 
with our team as part of this multi-venue event.

Innovation Event — June 13, 2024
Calgary has always been a city of trailblazers and Avenue’s 
Innovation Event brings together forward-thinking change-
makers in industries including agriculture, health, energy 
and finance to discuss progress, creation and growth. And as 
always, we will present our much-loved “Food of the Future” 
session where attendees have the chance to sample locally 
made innovations. The 5th annual Innovation Event will take 
place at the Calgary Central Library.

Top 40 Under 40 — November
One of Avenue’s most anticipated issues and events 
of the year, Top 40 Under 40 celebrates the mov-
ers and shakers inspiring the community with their 
ambition, creativity and drive to make the city even 
better. Each year, this program has grown in influence 
and engagement. As we head into our third decade 
of celebrating success in the city, you won’t want to 
miss the opportunity to align your brand with the 
premier networking event of the year alongside past 
and present Top 40 Under 40 honourees.

CO-BRANDED ACTIVATIONS

Bring your brand to life with an Avenue co-branded activation 
and invite our readers and members to experience your story 
in a whole new way.

Past examples of Co-Branded Activations have included our 
Made in Alberta Market, Best Things to Eat Market, Patio Party 
and more, each created on behalf of a sponsor to meet their 
specific needs to engage with Avenue’s readers and members.

Talk to us today about how our events team can support your 
story and bring your brand to life for our audiences.

SIGNATURE EVENTS

Driven by our love of the city and the people who make it vibrant, Avenue’s Signature Events bring Calgarians together to 
spark discovery and ignite conversations in person. These events bring our most popular stories to life off the page. 
Sponsoring an Avenue Signature Event offers you the opportunity to share your story and connect with our most engaged 
audiences.

Throughout the year, Avenue’s Signature Events and
 Co-Branded Activations bring our content to life. 



sponsored
content

One of the most powerful ways to add context and 
depth to your branding effort is through sponsored 

content. Available on every one of our many 
platforms, sponsored content creates the  

opportunity to tell your story in the context 
of Avenue’s popular editorial features.
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FEATURED PARTNER BUNDLE WITH WRITING
•  Including a minimum of: $150 paid social (Facebook), mixed ad unit companion  

ads, mixed ad unit run-of-site (ROS) ads and 1 newsletter. RedPoint Media to write 
and edit copy. Content is owned by client for their own use.

Please note that one round of content revisions is included. Additional revisions will incur 
additional costs at $150/hr.
Creative is due 15 business days prior to publish date. Please inquire if creative support is 
required.

$2,700

FEATURED PARTNER BUNDLE WITHOUT WRITING
•  Including a minimum of: $150 paid social (Facebook), mixed ad unit companion ads, 

mixed ad unit run-of-site (ROS) ads and 1 newsletter. Client to supply copy written 
and edited. Content is owned by client for their own use.

Creative is due 5 business days prior to publish date. If creative support is required, con-
tent and graphic elements are due 8 business days prior to publish date.

$2,200

ADD A FEATURE PARTNER PUSH ON THE HOME PAGE SLIDER $500

ADD A FEATURE PARTNER PUSH INTO A SECTION $250

ADD AN EXISTING SPONSORED CONTENT ARTICLE TO A NEWSLETTER $375

CAMPAIGN EXTENSION WITH PAID FACEBOOK POST 
• Campaign bumped up on homepage. 

• Estimated additional 200 clicks to page*

• Please note: $500 extensions do not allow for any content changes.

$500

CAMPAIGN  EXTENSION AND CONTENT REFRESH WITH PAID
FACEBOOK POST

• Campaign bumped up on homepage, and newsletter push. 

• Estimated additional 400 clicks to page*

•  Please note: $1000 extensions allow for one round of up to five minor content 
revisions such as updating the headline, changing an image or swapping out a 
word (e.g., replacing May with June). Any content changes beyond five will incur 
additional charges at $150/hr

$1,000

CAMPAIGN EXTENSIONS WITH PAID SOCIAL

Feature Partner example. Left: promotion in newsletter; Top: 
Landing page of article. 

sponsored content: digital
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Two-page sponsored content package. Road trips special section. June/July 2022 issue. 

Full page advertorial package. Financial 
Advice advertorial. March 2022 issue.

FULL PAGE BUNDLE 6,260*
• One half-page display ad in the print section

•  One half-page sponsored content customized by the  
RPM Content Studio

•  Ability to use your custom content in other 
marketing opportunities

•  Inclusion in online special section  
for one year

•  Big box ad in digital special section of  
AvenueCalgary.com 

s p e c i a l a dv e rt i s i n g s e c t i o n s

our audiencesponsored content: 
print

Sponsored content is written in a similar style and voice to Avenue. 
Our expert team can help you engage with Avenue’s readership, and reach 
new and existing customers.
Knowing our readers’ interests and habits, we can craft a story 
that resonates and positions you as the expert.

T WO PAGE BUNDLE  $9,860*
• One full-page display ad in the print section

•  One full-page sponsored content customized by the  
RPM Content Studio

•  Ability to use your custom content in other 
marketing opportunities

•  Inclusion in online special section 
for one year

•  Big box ad in digital special section of  
AvenueCalgary.com

72

ADVERTISING FEATURE

ASK THE EXPERTS
“Some clients appreciate specialist advice. 
With an investment advisor, we regularly 
revisit your investment strategy to make sure 
your portfolio is balanced and diversified,” says 
Wood. “As the economy changes again in 2022, 
it can impact your finances. An advisor can 
help you assess your changing needs and goals 
and weather the volatility in the market.”

For those interested in learning the basics 
of investing on their own time, TD Direct 
Investing recently launched TD Easy Trade™, 
a mobile app for stock trading that makes 
it easier for new and emerging investors to 
get started. 

There's no question the last 
two years have felt tumultuous, 
including the state of our economy 
and finances. This uncertainty may 
make investing difficult for new and 
experienced investors. 

In a recent study, TD Direct 
Investing found that 53 per cent 
of Canadians polled1 have never 

1  About the TD survey - TD Bank Group 
commissioned Leger to conduct an online survey of 
1503 Canadians aged 18+ between December 24-26, 
2021, using Leger's online panel. The margin of error 
for this survey was +/-2.5%, 19 times out of 20.

TD can help you achieve 
your financial goals and 
feel confident no matter 
where you are within your 
investment journey.

MAKING INVESTING EASIER

To learn more or download 
the TD Easy Trade app, visit: 

TD.com/EasyTrade

traded or invested in the stock market, either 
from a lack of know-how, money, or because 
they found it too risky.

Michael Wood, Region Head, TD Wealth 
Private Management, Prairies, says hesitancy 
shouldn’t stop you from achieving your 
financial goals.

“ALBERTANS SHOULD KNOW 
THEY HAVE ACCESS TO TOOLS 

THAT CAN HELP THEM FEEL 
CONFIDENT WHEN INVESTING.” 

BALANCE IS KEY
Investing is about balance and should be 
based on individual investment goals and risk 
appetites. TD recommends a well-balanced 
and diversified portfolio. That can help reduce 
overall risk through all economic cycles — 
including pandemics.

Learn and 

Invest on the 

same app with 

TD Easy Trade™

td.com/easytrade

* Independent and Alternative Schools full page advertorial 
bundle: $5,780

* Independent Schools two page advertorial bundle: $8,500

SPONSORED CONTENT SECTIONS:
• Independent Schools (January/February)

• Financial Advice (March/April)

• Home & Garden Renovation Guide; Leaders in Innovation (May/June)

• Road Trip Guide (July/August)

• New Communities & Developments (September/October)

• Businesses Giving Back; Top 40 Alumni Spotlight (November/December)

Our team can create 
customized sponsored 
content packages for  
your business.

Ask us how!

!
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s p e c i a l c u s t o m c o n t e n t s e c t i o n s

our audiencesponsored content: 
Run-of-press Inserts

Have an exciting new project, a community initiative or vital offering 
that requires more space and expertise to share with our audience? 
A custom content insert, or mini custom magazine, could be the perfect 
fit for you. Appearing within the trusted pages of Avenue, a custom 
content insert allows you to share your story directly with our readers. 

THE NaAC IS GENEROUSLY SUPPORTED BY:

CREATED FOR

The National accessArts 
Centre (NaAC) and its 
artists are challenging the 
stigma of what people with 
disabilities are capable of. 
NaAC artists are redefining 
who an artist can be and 
what creative expression 
looks like. For each of 
these artists, success looks 
different. For some, it’s 
about the rigorous process 
of creation; for others, 
global exhibition and 
presentation is the goal. 
Regardless, these artists are 
shifting perspectives and 
forging a dynamic and more 
diverse arts landscape.
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LAURA LAPEARE 
Chosen medium(s): 
Acrylic paint and pencil drawings. She has recently started exploring 
music, film and photography.

“I like to make my art come to life and really show detail. Acrylic 
paints can make scenes look more vibrant and real. With pencil, it’s 
your choice to make things look lighter or darker with shading and let 
people see a scene clearer or not.”

A snapshot of her art: 
Seven Miniatures for the Rolston String Quartet (pictured)
This project was a partnership between Xenia Concerts and the NaAC, 
with seven neurodivergent artists co-creating original pieces of music 

under the mentorship 
of nine professional 
musicians. The pieces 
were performed by the 
award-winning Rolston 
String Quartet. Inspired 
by the sounds of a PAW 
Patrol xylophone, LaPeare 
created a piece titled 
Isaiah’s Birthday in honour 
of her nephew.

Photography Practicum
During her participation 

in the year-long NaAC Practicum Program, LaPeare experimented 
with different perspectives and themes. This summer, LaPeare and her 
fellow artists will share their work in an exhibition at the NaAC.  

Her artistic approach: 
“I’ve travelled a lot, which is something that inspires me to do my art. 
I like to re-create landscapes from where I’ve been or of places where 
my mom has been. I’ve also been around animals my whole life, so 
I’ll paint old pets, like my old black horse Magic, or dogs, cats and 
other animals.” 

How being involved in the NaAC has benefitted her artistic process: 
“The staff are very supportive of what I can be involved in and the 
NaAC has a lot of extra programs now as well. I’m in the film ensemble 
program learning to make films and learning how to re-create my 
work using different art forms. The photography practicum is teaching 
me how to capture clearer pictures and snapshots that really stand 
out. Each approach is bringing a different perspective to my art.”

DAVID OPPONG
Chosen medium(s): 
Oppong is a multidisciplinary artist working in photography, drawing, 
painting and music.

“I love to learn new things and want to constantly learn things 
about music, being a DJ, painting with acrylic, drawing and [how] to 
control those forms.”

A snapshot of his art: 
Resiliency & Coronavirus (below)
Created in response to COVID-19, Oppong portrays his own emotions 
of sadness and hope during the pandemic. The painting represents 

the difficulty of the 
pandemic, as well 
as the knowledge 
that happier days 
will come. It is part 
of the Government of 
Canada’s permanent 
collection.

Robot Revelations 
by the Science 
Fiction People 
(bottom) 
A unique and 
experimental musical 
album created by 

exploring individual and peer-to-peer approaches to disability-led 
music creation, remote technology and accessible digital instruments. 
The album is available on all major music streaming services.

His artistic approach: 
“I’m a person that loves to express myself and bring people together 
to communicate and understand each other by using art. I’m also 
interested in learning and approaching new things.”

How being 
involved in 
the NaAC has 
benefitted his 
artistic process: 
“With the music 
ensemble, we are 
learning to make 
music that really 
invokes feelings, 
how to practice 
instruments and 
then how to create 
our own music. The 
NaAC supports us 
artists to continue 
working hard and 
learning new things. 
I also want to just 
thank the NaAC 
staff for supporting 
us and watching 
out for us.” 

MEG OHSADA
Chosen medium(s): 
Dance and painting.

“I’m dealing with social anxiety, but I believe I’m sending important 
messages [by sharing movement with] the audience instead of words.”

A snapshot of her art: 
Joy
This is an original musical theatre piece about a princess following 
her dreams alongside her magical cat, Neko. Ohsada developed 
a scene of the story in NaAC’s musical theatre ensemble, which 
included composing original music, writing lyrics and dialogue, and 
choreographing the movement. She performed this work-in-progress 
at The GRAND in May 2023.

Dance Intensive with Daniel Vais
Daniel Vais is a UK-based choreographer, the Artistic Director of 
Culture Device — a dance company for professional dancers with 
Down Syndrome (DS) — and founder of Drag Syndrome, the world’s 
first collective of drag kings and queens with DS. In May 2022, he 
facilitated a dance intensive with Ohsada and other artists from 
NaAC’s dance ensemble.

Her artistic approach: 
“When I listen to music, my body starts to move as I feel it. My life is 
surrounded by beautiful scenery, people and music. They inspire me, 
and I always appreciate and challenge as many opportunities as 
possible. My dream is to work with mainstream artists without the 
label of disability.”

How being involved in the NaAC has benefited her artistic process: 
“I'm doing NaAC programs such as weekly open art sessions, 
Indigenous Ways of Knowing program, Broadway jazz dance 
and musical theatre. The NaAC gives me many different creative 
opportunities. I can create, I can perform and I can be anything I want 
to be. Help and inspiration are always there. The NaAC is crucial for 
me to explore my art and life journey. It also advocates disability 
art to the public, so people know us better and support our artistic 
achievements in different ways.”

Myself in the Mirror  
by Laura Lapeare

ANDREW HARDING 
Chosen medium(s): 
Harding is a multidisciplinary 
artist. He works in clay, Venetian 
plaster, ceramics, fibreworks, 
painting and more.

“I enjoy the hands-on approach 
with my art. I can see in my mind 
all the kinds of ceramics or clay 
works that I create.”

A snapshot of his art: 
The Dark Forest (pictured)
This work was created using 
self-grinding ink from Korea and 
drawing the image onto rice 
paper. The painting was exhibited 

in Korea before coming back to Canada. This summer, the art returned 
to Korea as part of the 60th anniversary celebration of diplomatic 
relations between Canada and Korea.

 
Art in the Dark
Harding co-
designed this 
workshop with the 
NaAC three years 
ago for participants 
to explore non-
visual approaches 
to making art. 
Through a series 
of blindfolded 
drawing, painting 
and sensing 
exercises, the 
workshop 
participants explore 
what one can 
learn using non-
visual senses while 
creating visual art. 

His artistic 
approach: 
“I sculpt from my 
interests, like nature, 
animals, sports 
and things I’ve 
done in my life that 
inspire me to make 
a project. I imagine 
what I want to 

create and see if I can draw a picture in my mind, so I can then create 
it with my hands.”

How being involved in the NaAC has benefitted his artistic process: 
“I’ve been a long-standing National accessArts Centre person for 
nearly 13 years. With support from the NaAC, I’ve also received 
funding from the Alberta Foundation for the Arts to work on a large-
scale work in summer 2023.”
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Future Focus:  
Reframing Culture  
in Calgary
As the NaAC grows, expanding both its physical spaces and 
programming, it will continue to be the city’s most diverse arts 
organization.  BY ELIZABETH CHORNEY-BOOTH

THE NaAC IN ACTION 
A spotlight on upcoming 
exhibitions. 

Intense Difference of Its Own
Opening Reception: 
September 8
Location: Korean Cultural 
Centre, Ottawa

Ways of Making
Opening Reception: 
September 9

Location: Leighton Art Centre, Millarville

Calgary on Purpose: Disability Arts in Calgary
Date: December 3
Location: Contemporary Calgary, Calgary

ICONIC
Date: January 18 to January 21
Location: Espace Orange, Édifice Wilder, Montreal

SUPPORT THE NaAC
Want to learn more about the NaAC and support its 
vision to build a more diverse and challenging arts 
landscape? Visit accessarts.ca.

HILE THE NaAC has long been 
doing groundbreaking work, 
over the last five years the 
organization has seen a bold 
shift, positioning it not just as 
a place for artists living with 
disabilities to execute their 
work, but as a cultural disruptor 
working to build a more diverse 
and challenging arts landscape. 
The NaAC expands the definition 
of what art is and who an artist 
can be, and Calgarians from all 
walks of life are able to enjoy, and 
be challenged by, a wider range 
of perspectives.

“When we launched our new 
strategic plan in 2017, we very 
quickly became the country's 
most prominent disability arts 
organization,” says the NaAC’s 
President and CEO Jung-Suk 
(JS) Ryu, noting that the plan 
repositioned the organization as 
a serious player in the Canadian 
arts landscape rather than a 
disability day program. “Our 
partnerships have helped launch 
artists’ careers internationally. 
When you create a space 
for artists, the results can 
be extraordinary.”

A serious arts organization 
needs professional-grade 
spaces, but currently, the NaAC is 
operating out of a less-than-ideal 
space adjacent to the collapsed 
Fairview Arena, with some 
programming offered in borrowed 

venues such as Decidedly 
Jazz Danceworks. To bring all 
programming under one roof, the 
next step is the construction of 
a new accessible arts campus, 
with a visual arts studio building 
(formerly the Scouts Canada 
building on Memorial Drive) and 
an adjacent, state-of-the-art 
multidisciplinary performing arts 
and gallery space, projected to 
open in 2025. (The NaAC is also 
in the process of developing a 
new space in Toronto, scheduled 
to open in 2025.) Ryu knows 
that bringing the studio into a 
brighter and more well-appointed 
space will inspire both creativity 
and confidence. The goal is to 
allow artists to fully immerse 
themselves in their practices so 
they can produce high-calibre 
work to show in top-tier venues 
in Calgary and around the 
world, should they choose a 
professional pathway. 

“The NaAC is perhaps one of 
the very few arts organizations in 
this city that has an opportunity 
to reframe what culture in Calgary 
is, what it can be and what it 
should be,” Ryu says. “Our new 
space, the growth of our 
programs and opportunities, and 
our global presence will provide 
another perspective to what 
Calgary is and what it can be. 
That's what excites me the most 
about our future.” 

The NaAC 
is a social 
change-
maker 
creating a 
future that 
will bring 
even more 
opportunities 
to its artists.

W

A rendering of the exterior of the 
NaAC's new accessible arts campus.

A rendering showing the NaAC's 
state-of-the-art gallery space, 

projected to open in 2025.
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Art that Sparks  
Complex  
Conversations
BY ELIZABETH CHORNEY-BOOTH

Richelle Bear Hat is the Coordinator, Indigenous 
Programs at NaAC. She works directly with artists, leading 
the Canadian chapter of The Conference of the Birds 
ensemble and also facilitating the Ways of Knowing cohort, 
which examines questions around climate and community 
relationship building, with the support of Indigenous 
mentorship. She has seen NaAC artists approach complex 
and topical issues in many different ways.

“We develop a lot of our programming by listening to 
the interests of our artists, while providing resources and 
taking the time to talk things through. I love hearing about 
our artists’ lived experience and knowledge, because 
they're navigating this world in different ways and it's 
important to honour them.

“We have some artists who feel strongly about speaking 
up and have a strong sense of justice. And there are others 
who want to process thoughts and ideas and take time to 
ask questions. The artists trust the staff at the NaAC to 
help try to find answers to those questions together.” 

THREE MORE NaAC ENSEMBLES  
TO KNOW ABOUT
Relative Spaces cohort
Works: 2022’s QAACuterie, presented live at  
Dickens Pub

Ways of Knowing cohort
Works: An upcoming online publication and an 
interdisciplinary exhibition to debut in September 2023  
at Leighton Art Centre

Music Ensemble
Works: Robot Revelations by the Science Fiction 
people, a collaborative album available on all major 
streaming platformsNaAC artists tackle complex issues like 

climate change, reconciliation, gender identity 
and ableism through their art, encouraging 
audiences to join the conversation.

OMETIMES THESE ISSUES are addressed through 
individual works, and other times, they’re considered in 
the context of an organized ensemble. The NaAC has 
nine professional art ensembles practicing in a variety of 
mediums, including The Conference of the Birds ensemble.

The global ensemble, made up of more than 200 artists 
from seven countries, was formed in 2021. Using the Persian 
poem, The Conference of the Birds, by Sufi poet Farid 
ud-Din Attar as its starting point, the ensemble explores 
different ways of creating and innovating to make sense of 
the pandemic and climate change. 

Rachel Harding is a visual artist and member of The 
Conference of the Birds ensemble. The ensemble presented 
a photography exhibition, also titled The Conference of 
the Birds, at the 2021 United Nations Climate Change 
Conference in Glasgow, Scotland. Here, she shares what 
the ensemble process was like.  

“The Conference of Birds was about how human beings 
and nature can coexist as one and how we can find that 
balance more in our day-to-day lives, rather than working 
against nature. Those were the questions that came up as 
we went through the journey as a group.”

S

Rachel Harding

Richelle Bear Hat
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The NaAC’s impact goes far beyond 
Calgary. International audiences have 
also been moved by its artists’ work, and 
in the last five years, NaAC artists have 
showcased and discussed their creations 
all around the world. Here are seven 
exhibitions that have toured internationally. 

Calgary’s Most Globally  
Prominent Arts Organization
BY ELIZABETH CHORNEY-BOOTH  ///  MAP BY MARK HENRY

HE NaAC, a non-profit organization, offers artists with 
physical and developmental disabilities in-studio and online 
training, workshops and mentorship, and presentation and 
exhibition opportunities with global reach. Since 2018, NaAC 
artists have showcased their work globally, including in Dubai, 
Seoul and Guadalajara. Currently, the NaAC’s studio space is 
located in Calgary, with plans to expand nationwide.

“This is not an auxiliary recreational program. The NaAC 
is essential to the artists, their identity and their creative 
expression,” says Karly Mortimer, Vice President of Artist and 
Program Development at the NaAC. Mortimer adds that the 
NaAC is one of the only organizations in Canada that supports 
the professional development of artists with disabilities at this 
scale, and in 2020, became the country’s first multidisciplinary 
arts organization for artists with disabilities. 

Because NaAC artists live with disabilities, their artistic 
practices — including mediums in which they create work — 
are constantly evolving in exciting and innovative ways. The 
NaAC’s practicing artists work alongside a team of facilitators 
who offer new skills in visual arts, dance, film, opera, digital 
music and more. 

“Our artists bring a completely new kind of perspective to 
what you might deem mainstream art, and they're presenting 
it in ways that are really inviting the public to think,” says 
Mortimer. “When your identity intersects with that of being an 
artist and being someone with a disability, your whole world is 
centered around innovation and problem-solving.” Simply, 
NaAC artists translate their resiliency and often-undervalued 
experiences through their works. 

THE NaAC’S KEY MOMENTS

dolan.dolan 
featuring eight 
NaAC artists
Where:  
Seoul, Korea
When: 
November, 
2021
Medium: Mix of 
visual mediums

Intense Difference of Its Own, 
featuring 18 NaAC artists
Where: Seoul, Korea
When: June to August, 2023
Medium: Mix of visual mediums; music

Drawing Power,  
featuring 10 NaAC artists
Where: Guadalajara, Mexico
When: December, 2019
Medium: Mix of visual 
mediums

The Conference of the Birds, 
featuring JorDen Tyson, Karin 
Hazle, Johnathan Stel, and 
Rachel Harding
Where: Glasgow, Scotland
When: October to 
November, 2021
Medium: Photography

Albertan Perspectives, 
featuring 25 NaAC artists
Where: Seoul, Korea and 
Hong Kong
When: March to June, 2018
Medium: Mix of visual mediums

My Imagination is So Many Things, 
featuring Donald Greenough, Jane Cameron, Adeel Sadiq, 
David Oppong and Ray Wang

Where:  
Tokyo, Japan
When: 
December, 
2021 to 
February, 2022
Medium: 
Mix of visual 
mediumsConnections,  

featuring 11 NaAC artists
Where: Dubai, United Arab Emirates
When: June, 2019
Medium: Mix of visual mediums

The NaAC is amplifying 
its artists’ voices through 
global initiatives and 
cultural diplomacy. 

Setting the Stage for  
Artistic Innovation
BY KARIN OLAFSON

The National accessArts Centre (NaAC) is a thriving 
centre for creativity you never knew existed.

1975 The organization launches as the In-Definite 
Arts Society as a place for people with 
disabilities to practice craft.

2017 Now under new leadership, the NaAC 
supports the holistic development of each 
artist and their diligent creative practice.

2020 The NaAC expands beyond the visual arts — 
it adds performing arts, music, film and more 
to its offerings.

2021 Opens The Conference of the Birds exhibition 
in Glasgow, Scotland at the UN Climate 
Change Conference.

2025 The NaAC is on track to begin operating 
three spaces: the Won Lee Community Arts 
Hub in Toronto, the NaAC training facility in 
the West Hillhurst Community Centre and a 
new, accessible arts hub in West Hillhurst, 
comprised of a visual arts training studio, 
a multidisciplinary performance space 
and a gallery.

Disability isn’t 
something that affects 
only a few; rather, it’s 
prevalent in our society. 
One in five Canadians 
ages 15 and older lives 
with a disability. 

T

GUADALAJARA

GLASGOW

DUBAI HONG KONG

TOKYO

SEOUL

(Below) A conceptual map 
showing where in the world 
NaAC artists have exhibited 
and presented their work.
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WORLD-LEADING CANCER CARE
Introducing the Arthur J.E. Child 
Comprehensive Cancer Centre

BY THE NUMBERS
A peek inside the largest  
cancer centre in Canada

STAND TOGETHER
How we will OWN.CANCER

Bright Minds Meet 18 of Calgary’s trailblazers shaping the  
future of cancer treatment, research and care
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DNA is the very complex blueprint of how 
we develop and function. A single change 
in that blueprint can lead to genetic 
diseases and cancer. 

In his laboratory, Pierre Billon develops 
new technologies to promote precision 
genome editing. By correcting the 
underlying genetic causes of human 
diseases, genome editing can cure or 
even prevent life-threatening conditions. 

When a child in Britain became the 
first patient to be successfully treated for 
a highly aggressive, relapsed cancer in 
part because of a gene-editing approach 
Billon established, he knew that his lab 
work was impacting lives. 

Billon has worked and studied 

in the United States, France and 
Switzerland. He came to Calgary to 
join the momentum of cutting-edge 
genomic and therapeutic research at 
the Cumming School of Medicine’s 
Robson DNA Science Centre and the 
Arnie Charbonneau Cancer Institute, and 
contribute to the international movement 
to rapidly advance gene therapies into 
powerful life-saving treatments. It’s a 
treatment approach that will immediately 
impact patients of the Arthur Child as it 
becomes available. 

“The pace is incredible,” says Billon. 
“We are really revolutionizing health care.”
 —JM

Billon explores how to precisely, accurately and safely edit human 
DNA to enhance the potential of using genome editing to fight cancer 
and correct the underlying causes of human genetic diseases.

Dr. Pierre Billon

Arrow Big Smoke
Big Smoke supports and advocates for 
Indigenous cancer patients and families.

Inspired by the world’s big challenges — 
specifically, uncured diseases — Mannat 
Bansal dressed as a scientist for her third-
grade career day.

Today, Bansal is pursuing her dream 
while helping Calgarians combat 
treatment fatigue, maintain fitness 
levels and reclaim their cancer journeys 

through her doctoral research in 
exercise oncology.

While exercise’s physical, mental and 
social benefits for cancer patients 

Exercise Oncology PhD Student
Faculty of Kinesiology, University of CalgaryMannat Bansal

Bansal is working towards a future where more Calgarians have access to exercise 
oncology programs and resources as part of standard cancer care.

Arrow Big Smoke, a member of the Blackfoot Confederacy 
and registered with the Piikani Nation in Southern 
Alberta, knows that her Indigenous patients have existing 
support systems. Her job is to listen, find answers and 
help them build relationships with their health team.

Big Smoke says she learns so much from her clients 
by spending time with them, celebrating their wins and 
sharing a laugh. “My best days are when I'm able to help 
someone access services when they would otherwise 
leave,” she says. “Clients with complex lives need more 
time, patience, understanding and a team of support.”

She says the most challenging part of her job is 
overcoming systemic barriers. “Cancer is hard, the 
treatments are hard, and life is harder for those struggling 
with homelessness, addiction, stigma and a health-care 
system that isn’t trauma informed,” says Big Smoke. “If 

Indigenous Cancer Patient Navigator
Alberta Health Services

we can make health care safer, it will 
decrease fear, promote autonomy, and 
empower others to enter into care and 
get screened earlier.” —SJ

are proven, access remains unequal. 
Bansal’s research, supervised by 
Dr. Nicole Culos-Reed, focuses on 
improving access to resources for 
Calgary’s under-served South Asian 
community. 

Work so far has largely surrounded 
understanding exercise oncology 
barriers and facilitators for South Asian 
populations. Partnerships with religious 
organizations and appearing on Punjabi 
radio stations have also been explored 
as effective avenues for outreach and 
awareness-building. Next, she’s tailoring 
programs and resources to better 
serve participants.

Ultimately, Bansal and her colleagues 
are working towards exercise becoming 
part of standard cancer care, helping 
more Calgarians during treatment 
and beyond.

“We want to see these amazing 
benefits from exercise available 
to everyone,” says Bansal. “This is 
something that would improve lives and 
improve the health-care outcomes of a 
lot of people.” —NK

Researcher
Genome Stability and Editing Laboratory,  
Robson DNA Science Centre,  
Arnie Charbonneau Cancer Institute

Assistant Professor
Department of Biochemistry  
& Molecular Biology 
Cumming School of Medicine,  
University of Calgary
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Quan works directly with breast cancer patients and also 
leads collaborative research projects to study and 
implement improvements in the breast cancer journey, 
from diagnosis to survivorship. 

Dr. May Lynn Quan

Iqra Rahamatullah never dreamed of 
being an oncologist. But after becoming 
a cancer patient, she realized her 
own experiences gave her a unique 
perspective to empathize with patients.

Rahamatullah was first diagnosed with 
Ewing sarcoma as a grade 12 student in 
2013, and again in 2019. After her second 
bout with cancer, she was overcome 
with worry that it might return. It took a 
conversation with an oncologist who was 
also a former cancer patient to address 
her fears in a meaningful way.

That chat stuck with her, and after she 
finished her degree in kinesiology, she 
applied for medical school. Despite a 
cancer recurrence in 2021, undergoing 
chemotherapy and having a lung removed, 
she got into the Cumming School 
of Medicine.

Dr. Fiona Schulte
Schulte, a clinical psychologist 
and researcher, studies the 
psychological and social after-
effects cancer treatment has on 
children, adolescents and young 
adults. Her goal is to improve the 
post-treatment experience for 
survivors and their families.

For patients and their families, the cancer 
experience isn’t over when chemotherapy 
and radiation ends. 

“In the research that I've done, we've 
found that 50 per cent of adolescents and 
young adults report significant mental 
health difficulties more than six years 
after cancer treatment completion,” says 
Fiona Schulte. Depression, anxiety, PTSD 
and fear of recurrence are all common 
in patients and their family members 
post-treatment. “We can't laud impressive 
survival rates and cancer cures without 
considering the psychological impact that 
cancer has on people. There needs to 
be a greater focus on youth with cancer, 
more resources — like psychosocial 
intervention support groups — and 
advocacy for the emotional needs of 
these young people following their cancer 
treatment to improve survivors’ quality 
of life.” 

Schulte has published over 100 
research papers on this topic and is 
excited to continue her research out of 
the Arthur Child when it opens, closely 
connecting her to patients.

“The support for the OWN.CANCER 
campaign acknowledges that there 
is expertise here in Calgary, and that 
support gives us the power and the 
resources to make real change,” says 
Schulte. “Thank you to the donors of the 
campaign. I'm looking forward to making 
a difference.” —KO

Iqra Rahamatullah

Professor
Departments of Surgery,  
Oncology and Community  
Health Sciences,  
Cumming School of Medicine,  
University of Calgary

Medical Director
Calgary Breast Health Program

Scientific Director
SPHERE (Strategies for Precision 
Health in Breast Cancer) 

Site Lead, General Surgery
Foothills Medical Centre

A three-time cancer survivor, and currently a medical student, 
Rahamatullah believes that leading with empathy and centring the 
patient during care will lead to improved patient experiences.

Associate Professor
Department of Oncology,  
Division of Psychosocial Oncology, 
Cumming School of Medicine, 
University of Calgary

Now, her mission is to better 
integrate patient-centred care practices 
into medicine; Rahamutallah is strongly 
considering becoming a pediatric 
oncologist when she graduates medical 
school in 2025.

“I’m very motivated to live and carry 
out what I feel like is my purpose in life,” 
says Rahamatullah. —JD

Second Year MD Student
Cumming School of Medicine, 
University of Calgary

May Lynn Quan thinks of herself as 
kind of a Swiss army knife of breast cancer 
care. Her multi-tool approach includes 
working as a surgeon, administrator and 
researcher. As a surgeon, she works 
directly with patients. As a researcher, she 
evaluates what is working in breast cancer 
care and what isn’t. And as an 
administrator, she helps improve cancer 
care by streamlining processes, filling 
gaps and changing policy for the better. 

Quan strives to understand the entire 
scope of a woman’s breast cancer 
journey. That understanding will become 
even clearer when the multidisciplinary 
Breast Health Clinic settles into its new 
homebase at the Arthur Child. There, 
nurse navigators, clinicians, researchers 
and others specializing in breast cancer 
will have direct access to each other and 
the wider oncology community. 

“We can evaluate how we're delivering 
care, see where the gaps are from patients 
themselves, develop interventions and 
test them right there,” she says. “We want 
to address the needs of breast cancer 
patients right here in Calgary and tailor it 
for them.” —JM
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It’s a city where innovative cancer research drives change, top-tier treatment is accessible to all and 
patient experiences come first. Calgary’s reputation as a world-class hub for cutting-edge cancer care 
will further soar when the Arthur J.E. Child Comprehensive Cancer Centre opens in 2024. 

From researchers at the University of Calgary, to volunteer patient advocates, to physicians and 
nurses working on the frontline, these 18 individuals influence the next generation of cancer research 
and treatment. By shaping the future of cancer care here in Calgary and beyond, these groundbreakers 
will help transform what the cancer journey looks like.   

Here is a glimpse into the critical work taken on by these 18 bright minds to make an impact — now 
and when the Arthur Child opens.  

On June 28, 2023, the OWN.CANCER campaign received the largest 
cancer donation in Alberta’s history. The Arthur J.E. Child Foundation 
donated $50 million to the centre, which is now officially named 
the Arthur J.E. Child Comprehensive Cancer Centre (the Arthur Child). 

Meet some of the bright minds shaping the  
future of cancer treatment, research and care  
by SARAH COMBER, JENNIFER DOROZIO, STEPHANIE JOE, NATHAN KUNZ,  
JAELYN MOLYNEUX, KARIN OLAFSON, MICHAELA REAM and LYNDA SEA

photography by JARED SYCH and JASON DZIVER

Trailblazers Changing  
the Cancer Journey

CALGARY IS ON A MISSION TO OWN CANCER. 

18 Trailblazers Changing  
the Cancer Journey

The RPM Content Studio team can create your insert from inception to 
delivery, including writing, editing, fact-checking, custom photography and 
design. Our team of content specialists will incorporate your brand goals 
and messaging seamlessly, connecting meaningfully with Avenue readers.

RATES FROM $3,460/PAGE
Minimum of five pages (four pages of content 
plus a cover), including custom writing, 
editing, fact-checking, design and two pieces 
of custom photography per every five pages.
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JANUARY/FEBRUARY
SPECIAL OLYMPICS
Sales deadline: November 23, 2023

FEATURES
SPOTLIGHT ON THE SPECIAL OLYMPICS 
 Meet some of the athletes and learn more about this organization 
as Calgary prepares to host the National Special Olympic Games in 
February 2024. 

WEDDINGS 
 Wedding trends for an inflationary world plus a focus on local  
wedding stories. Plus the winners of our popular   
Wedding Services Ballot.

HOW TO GET RID OF YOUR STUFF 
 Discover the life-changing magic of cleaning up and decluttering   
by getting rid of your stuff.

DINING
Our favourite local coffee shops. 

MOUNTAINS
Skating in the wild.

DIGITAL FEATURES
2024 Best Wedding Services Winners and Runners-up
Reader voting on Best Neighbourhoods to Visit

SPONSORED CONTENT SECTION
Independent Schools

MARCH/APRIL
BEST RESTAURANTS
Sales deadline: January 22

FEATURES
BEST RESTAURANTS 2024 
Including our Best Overall, Best New and Reader Voted categories. 
New this year: Best Accessible Restaurant, highlighting a winner and 
runners-up that provide exceptional service and design for Calgarians 
living with disabilities.

THE TASTEMAKERS LIST 
The Calgarians setting the scene of our dining and food culture.

SELL, SELL, SELL
Local experts give us the inside scoop on how to invest in your home 
to make the most of the current real estate market.

CITY BUILDING 
A look inside the multiple factors affecting how we build the city of 
the future today.

DIGITAL FEATURES
 Even more Best Restaurants: full category listings of the readers choice 
categories
 Top 40 Under 40 Nominations for Class of 2024 close at the  
end of April
Made in Alberta Readers’ Choice voting

SIGNATURE EVENTS
Best Restaurants Tasting Event and Chef’s Celebration
Future of the City Festival

SPONSORED CONTENT SECTION
Financial Advice 

MAY/JUNE
INNOVATIONS
Sales deadline: March 19

FEATURES
5TH ANNUAL INNOVATION ISSUE
Debuting the Innovators of the Year List, featuring the key businesses, 
organizations, and institutions in Calgary that are driving the local 
innovation economy forward.

PROFILE
James Lochrie of Thin Air Labs.

GUIDE TO SUMMER IN THE MOUNTAINS
Get ready for summer in our nearby mountain playground.

PROTECTING THE PARKS 
Examining how the nearby National Parks are trying to balance the 
needs of businesses with conservation and how new initiatives to 
control traffic and other tourism-related issues are working.

DINING
Best Mountain Restaurants — results from our Best of the  
Mountains Ballot.

FASHION 
Our award-winning fashion shoots focus on pieces available at local 
shops and boutiques.

DIGITAL FEATURES
Summer Fun and Patio Finder launch

SPONSORD CONTENT SECTION
Leaders in Innovation
Home Reno

SIGNATURE EVENTS
Innovation Event June 14, 2024, at the Calgary Central Library

2024 editorial calendar
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JULY/AUGUST
BEST NEIGHBOURHOODS
Sales deadline: May 23

FEATURES
BEST NEIGHBOURHOODS 2024 
This year’s package will rank the city’s top communities, balancing 
quantitative data with an acknowledgement of the qualitative aspects 
of what makes a neighbourhood worthy of being deemed “the best.”

BEST THINGS TO EAT AND DRINK
This popular and tasty annual feature lists the mouthwatering can’t-miss 
local treats you’ll be craving.

SUMMER FUN ACTIVITIES SPECIAL 
Celebrating the best Calgary summer activities and attractions.

CAR CULTURE IN CALGARY 
This photo-driven feature will look at communities that are created out 
of car aficionados. 

MOUNTAINS
Cycling the Slocan — bike tour of the Kootenays.

DIGITAL FEATURES
Summer food and fashion 
Best Restaurants Ballot launches

SPONSORED CONTENT SECTION
Road Tripper

SEPTEMBER/OCTOBER
REAL ESTATE REPORT
Sales deadline: July 25

FEATURES
SPOTLIGHT ON REAL ESTATE 
A deep dive into how Calgarians are buying and selling homes and a 
look at recent trends in the local real estate market.

ARTS SEASON SPOTLIGHT
An overview of the performing arts season and a state of the union on 
local arts organizations.

MADE IN ALBERTA AWARDS
We love local and so do our readers! See the winners in our 6th annual 
Made in Alberta Awards, highlighting amazing locally made products in-
cluding food and drink, fashion and home decor, crafts and Indigenous 
artisan products and more.

FALL FASHION
Get ready for this transition season with looks from local shops.

DIGITAL FEATURES
Even more Made in Alberta Awards full coverage of all the runners-up 
products
Best of the Mountains Ballot launches

SPONSORED CONTENT SECTION
New Communities

NOVEMBER/DECEMBER
TOP 40 UNDER 40
Sales deadline: September 26

FEATURES
TOP 40 UNDER 40
Meet the Class of 2024!

HOME ENTERTAINING
How to throw an unforgettable holiday party and be a great host.

GUIDE TO WINTER IN THE MOUNTAINS
Make the most of living near the mountains with our guide to the best 
things to do, places to go and things to do in our nearby playground.

DIGITAL FEATURES
Holiday Gift Guide

SIGNATURE EVENTS
Top 40 Under 40 Party

SPONSORED CONTENT SECTION
Businesses Giving Back
Top 40 Alumni Spotlight

2024 editorial calendar
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Live Local. Read Local. Advertise Local. 
Sharing your marketing messages inside of Avenue not only aligns 

your brand with our audience of affluent, engaged and active 
Calgarians, it supports the increased vibrancy of our city overall by 
helping us increase our coverage of the people, businesses, events 
and neighbourhoods that make this city great. When you advertise 
locally your budget not only supports your business but aligns you 

with the value of connection and builds the city of the future.

Contact us today to take your advertising further.


